
Our mission statement

PRONATEC has been a pioneer in the global organic and fair trade movement and  
supplies its international customers in the food and cosmetics industries with premium-
quality, certified ingredients. Considerate behaviour towards customers, producers, 
business partners, consumers and the environment is at the very heart of our business. 
PRONATEC produces and trades in certified organic and fair trade food ingredients as 
well as semi-finished products. We maintain personal and long-standing relationships 
with the smallholder farmers and support them from the cultivation to the marketing of 
their goods at a profitable price. our focus is not only on the distribution of high- 
quality ingredients in terms of food safety, but also in terms of their ecological and  
social impact. By giving our best every day to supply our customers with healthy,  
sustainably produced food, we not only make a difference in the lives of the farming 
families in the countries of origin of our products but also make our contribution to 
solving the global environmental challenges. The PRONATEC team pursues the further 
development of our sustainable range of products and the fulfilment of our customers’ 
needs with great enthusiasm and a spirit of innovation.

PRONATEC is committed to sustainable 
development along its entire value chain. In 
doing so, ecological, economic and social 
aspects are given equal consideration. The 
owner-run Swiss family company relies on 
a unique network of organic and fair trade 
certified companies, which is continuously 
reviewed and expanded. Width and volume 
of the certified product range is constantly 
growing. In order to achieve our ambitious 
goals, we maintain trade relations that are 
based on trust and encourage the exchange 
of knowledge and best-practice in our net-
work along the entire value chain, from the 
origin to the sale of the end products. We 
report transparently on the progress of our 
sustainability strategy in the PRONATEC 
Sustainability Report.
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